BUILD THE AUDIENCE
FOR YOUR BLOG

FIND THE RIGHT PEOPLE FOR YOUR STORIES
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o PhD in Marketing
Founder & CEO of MOVEMENT Marketing Agency

Speaker @ Brainster Digital Marketing Academy
Speaker @ Economic Chamber of Commerce

Proud owner of:
https//www.creativetalks.mk/

Even prouder co-owner of:
https.//skopjecasual.mk/
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YOUR AUDIENCE

Define your Discover Create your ideal reader Define your approach Develop activity
blog's niche competitors concepts




\% A blog niche isa speoia\ized topic area that you'll
be focusing on when writing content. Blogging
niches allow you to narrow down your audience and

craft content that is much more relevant for them.

J ou I

Opportunities



1 When I search for blog posts on my topic, which blogs
consistently rank on the first page of search results?

3. Do other blogs focus on the same demographic (age,
gender, profession, interests) that I'm targeting?

DISCOVER
COMPETITORS _

When I do a Google search for keywords related to
my niche, which blogs consistently show up in the
search results?

7. Are there certain blogs with particularly high levels of
reader interaction (shares, comments, backlinks)?




IMAGINE YOUR
IDEAL READER
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- APPROACH

https://keywordtool.io/

@ DEFINE YOUR KEYWORDS https://moz.com/explorer

https://ads.google.com/aw/keywordplanner

@ DEFINE YOUR FORMATS -


https://keywordtool.io/
https://moz.com/explorer
https://ads.google.com/aw/keywordplanner

BLOG |
FORMAT
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“How-to” tutorials Case Studies FAQ's

Lists Personal Stories Guest posts
Thought Leadership Curated Content Viogs
Interviews Checklists

Product Reviews News
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Email Address: Social Media:
iva@movementmk Iva Dujak
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